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SPREAD 1

wme STUDY. LISTEN.
~ CHALLENGE. LEARN.
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‘The University at Albany puts the world at your doorstep. Within
your reach are opportunities to study and learn with people from
H ) around the globe. Intellectually and socially, you're immersed in a
UNIVERSITY new world, one bursting with opportunities for discovery. You gain

fresh insights from new challenges, new people, new adventures.

Experiences that lay the foundation for you to succeed in life.

SPREAD 2 SPREAD 3

Welcome o a university that attracts some of the

best faculty and students from more than 100

countries. Top-notch rescarchers in existing and

emerging fields. And visiting lecturers unafraid to

voice their opinions. Tts a life-altering experience—

one that prepares you to take your place and make

a difference in the global community.

SPREAD 4

THE WARLD WITHIN REACH

P A MODERN CAM
il T0 PROMOTE LE

Wl T
T

THE CAPITAL
Resion




COMMUNICATIONS & MARKETING 2008
ADMISSIONS MATERIALS
TARGET AUDIENCE: EXTERNAL

VISITOR POSTER
FALL OPEN HOUSE

A Representative from the
University at Albany will visit:
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You and your family
STU“E are invited to attend our

Fall Open House
B Saturday, October 25, 2008
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ACCEPTED STUDENT OPEN HOUSE MAILER

You and your family are cordially invited to attend an Open House program
for students accepted to the University at Albany. Faculty, students and staff
members will be available to answer your questions and provide information
about the exceptional programs and services available for students at UAlbany.

ACCEPTED STUDENT OPEN HOUSE POSTCARD
POSTCARD

Wit ol

Spring 2009 Accepted Student Open Houses
Saturday, April 18 or Sunday, April 19
Op:

Check-in will take place in
below and allow ti

HE WRLD WIATH)

ACCEPTED
STUDENT

Each Progra

T plan to \L[cn‘lth Spring 2009 Acc cpmiit ude ent Open
House at the University at Albany on the following date:

o ,April18 O Sunday, April 19

We look forward
to having you
Register for the Open House at albany.edu/openhouse Join us!
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State University of New York
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Annual Costs

NS Resident

Tuition. 4,350

Room & Board...... $9,780

Fees 1,728

Total §15,858
Non-HYS Resident

e $10610

. $9,780

1,728

22,118

Merit scholarships available
ranging from $1,000-$6,000

ALBANY EDU

Accountin

Actuarial & Mathematical
Sciences

Africana Studies.

Anthropology

Art

Art History
Atmospheric Science
Biochemistry & Molecular

Biology
Biology
Business Administration
Chemistry
Chinese Studies
Communication & Rhetoric
Computer Science
Computer Science

& Applied Math
Criminal Justice
Documentary Studies
East Asian Studies.
Economics
English
Environmental Science
Financial Market Regulation
French

THE HONORS COLLEGE

INTELLECTUA

AMBITIOUS. INVOLVED.

ALBANY.E-ULLEEE

Geography Russian
Globalization Studies. Russian & East European Studies
Greek & Roman Civilization  Social Welfare.
History Sociology
Human Biology Spanish
Information Science Theatre
Interdisciplinary Studies Urban Studies & Planning
talian Women's Studies
Japanese Studies
Journalism
Judaic Studies Pre-Med
Latin American Studies Pre-Law
Linguistics Engineering (3+2)
Mathematics Teacher Education
Medieval & Renaissance
Studies

Mediteranean Archeology
Music

Philosophy

Physics

Poltical Science
Paychology

Public Health e

Pubic Policy

Puerto Rican Studies THE WRLD WITHIN REACH
Relgious Studies Leam moreat

THE W€:RLD WITHIN REACH

DIVISION I ATHLETICS

Baseball

Baskethall (m+w)
Cross-Country (m+w)
Field Hockey w)

Golf )
Indoor Track (m+w)
Lacrosse (m+w)

View our athletic schedule at:

ualbanysports.com

Soccer (m+w)
Softhall

Tennis w)

Track & Field (m+w)
Volleyball w)
Foothall

(Northeast Conference,
Championship Subdivision)

Driving Times
Boston, MA - 3 hours
Buffalo, NY - 4.5 hours
Burlington, VT - 3 hours
Hartford, CT - 2 hours
Montreal, Quebec — 4 hours
Newark, NJ - 2.5 hours

2008
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ONE GREAT CITY.
ONE GREAT UN
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A NETWORK OF

CANADA

{
New York City, NY - 3 hours ‘ -
Philadelphia, PA - 4 hours New York
Providence, RI - 3 hours ALBANY'
Richmond, VA - 8 hours
Syracuse, NY - 2.5 hours
Washington, DC - 6.5 hours

Pennsylvania

lantic
Ocean

SUCCESSFUL ALUMNI.

Tokunbo

. L,
Akinbajo ’04
Associate, Jackson Lewis
Tokunbo Akinbajo chose a career in employment
law “to have a positve impact on one of the most
important aspects of people’s li
summer associate in 2006 at J
national workplace law firm, and was offered a
full-time position upon graduation from law school.

Akinbajo gives credit to UAlbany for his leadership

and organizational skills—and for a “financial
over classmates who came to law school burdened
with debt. In addition to his B.A. from UAIbas
holds a J.D., M.S. from Boston University School of
Law and College of Communications.
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Tania Petrina '04

Senior Associate,

Ernst and Young, LLP

As an auditor, Tania Petrina has traveled the globe

and worked on the account of a Dow 30 company,

She has also drawn heavily on her UAlbany

experiences: her accaunting coursework and the

clubs and organizations that taught her so much

about teamwork and leadership.

Petrina came to Ernst & Young as a summer infern

and, at the end of the season, left with a job offer
. Now, with fellow alumi, she sponsors a

that introduces UAIbany interns to Great

THE W@RLD WITHIN REACH
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Monte Lipman ’86
M bl
and Avery Lipman "88
President and Co-President,
Universal Republic Records
Monte and Avery Lipman have an ear for hits. In
1995, “in the kitchen of our father' house,” the
brothers launched the recording label now known a5
Universal Republic Records. The label s home to
about 40 artists,representing a variety of genres.
Examples include rock bands Hinder and Godsmack,

top-sellers Jack Johnson and Colbie Caillat, and
country phenom Taylor Swift

The Lipman brothers graduated from UAlbany
within two years of one another. Monte has a BA. in
‘communication and rhetoric. Avery has a B.A. in English.

o 5
Kristin Cappon ’04
Actor, Co-Founder, Black Door
Theatre Company

Kristin Cappon is enjoying increasing success on the
stage, in commercials, and in a feaure fim. She
recentlyreceived favorable reviews for her role in an
orginal production at Black Door Theatre Company,
where she is 2 member and co-founder. The production
also earned Black Door an initation o sign on as a
resident company fo an off.off-Broadway theatre group.

While at UAIbany, Cappon studied theatre abroad at

London Metropolitan University. She eared a B.A.
in theatre and a B.A. in English from UAlbany in
2004. Since then, she has studied in San Francisco
and New York City.
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State University of New York
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GRADUATE
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GUIDE
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State University of New York

CAMPUS MAP

UNIVERSITY AT ALBANY -

INTERNATIONAL GRADUATE PROGRAM GUIDE
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