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ISP100 Second Hour Exam, Fall 2002(1)

Name ______________________________

· Write your name clearly on the first page of the exam.

· Bubble in your name and 9-digit ID and the exam version on the back of the answer sheet

· Bubble in the appropriate letter on the answer sheet for each of the 50 questions.

Each answer (a,b,c,d,e) is used only once in each group of matching questions.

Points of Entry to the World of Search

1.  Alexa 

2.  AltaVista 

3.  Google

4.  Lexis-Nexis

5.  Yahoo

a. portal 

b. simple, clean 

c. toolbar

d. subscription

e. constantly changing

Advantages or Reasons to Use

6.  Alexa 

7.  AltaVista 

8.  Google

9.  Lexis-Nexis

10.  Yahoo

a. 
legal and medical info

b. complex searches

c. browsing

d. Web archive

e. largest index

Specialized Tools

11.  Alexa 

12.  AltaVista 

13.  Google

14.  Lexis-Nexis

15.  Yahoo

a. 
w/n, w/p, w/s

b. best-answer button

c. nesting

d. page ranking (by visits)

e.    Category Matches


Search Engine Partners

16.  Alexa 

17.  AltaVista 

18.  Google

19.  Lexis-Nexis

20.  Yahoo

a. Amazon.com

b. Hewlett-Packard

c. Who knows?????

d. Look Smart

e. Open Directory Project

It Started Life…

21.  Alexa 

22.  AltaVista 

23.  Google

24.  Lexis-Nexis

25.  Yahoo

a. 
as a bookmarks (favorites) list

b. after Thinking Machines closed

c. seven years ago next week

d. with a relevancy algorithm

e. before there was an Internet

Returned Results

26.  Alexa 

27.  AltaVista 

28.  Google

29.  Lexis-Nexis

30.  Yahoo

a. Directory tree

b. Cached, Similar pages

c. list of dates visited

d. word count

e. Related pages, Translate

HTML Tags

31.  <a>

32.  <body>

33.  <head>

34.  <image>

35.  <title>

a. .jpg or .gif filename inside this

b. displayed text follows this

c. does not display, but can print

d. href attribute inside this

e. <meta> follows this

Other Search and Visualization Tools

36  Google

37  Inxight 

38.  Mapuccino

39.  Virage

40.  Webring

a. real image search

b. “mapping” hyperlinks

c. “mapping” unstructured data

d. Newsgroups (Usenet)

e. personal Web pages

The Invisible Web

41.  ordinary but inaccessible

42.  ordinary but excluded

43.  ordinary but incomprehensible

44.  ordinary but ephemeral

45.  extraordinary though accessible

a. 
Bow Tie Theory

b. compressed files (.zip, .tar)

c. weather data, stock prices

d. robots meta tag

e. audio and video files (.wav, .mpg)

Annotations

46.  citation

47.  primary purpose

48.  qualification of author

49.  quotations

50.  title of source

a. do not repeat or imply words

b. tells where to find the source

c. tells if the source is worth reading

d. can be stated or implied

e. best omitted

